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Safe harbor statement

This document has been prepared by Gruppo Digitouch (the “Company”) for use during meetings with investors and financial analysts and solely
for information purposes.

The information set out herein has not been verified by an independent audit company, neither the Company nor any of its subsidiaries, affiliates,
branches, representative offices as well as any of their directors, officers, employees, advisers or agents accepts any responsibility for/or makes
any representation or warranty, express or implied, as to the accuracy, timeliness or completeness of the information set out herein or any other
related information regarding the Company, whether written, oral or in visual or electronic form, transmitted or made available.

This document may contain forward looking statements about the Company based on current expectations and opinions developed by the
Company. These forward looking statements are subject to significant risks and uncertainties (many of which are outside the control of the
Company) which could cause a material difference between forward looking information and actual future results. The Company assumes no
obligation to provide updates of any of the aforesaid forward looking statements.

Under no circumstances shall the Company and/or any of the its representatives be held liable (for negligence or otherwise) for any loss or
damage arising from any use of this document or its contents or otherwise in connection with the document or the aforesaid forward looking
statements. This document does not constitute an offer to sell or a solicitation to buy or subscribe to Company shares and neither this entire
document or a portion of it may constitute a recommendation to effect any transaction or to conclude any legal act of any kind whatsoever.

This document may not be reproduced or distributed, in whole or in part, by any person other than the Company; by viewing and/or accepting a
copy of this document, you agree to be bound by the foregoing limitations.



2025 - Main take outs: MARTECH IS MORE TECH

Resilient
business
model

EBITDA
margin at
top level

18,6%

Cash

generation

NFP/EBITDA
1X

Digitouch Group has confirmed its resilient business model capable of navigating changing
and volatile market environments with Al becoming a cornerstone of martech

MTE business model (Marketing-Technology-Ecommerce) has further developed integrated value
offerings in line with the MarTech market trends that forecast a spending of more 215 billion
USD by 2027

Total Revenue growth in ‘25 is up by 5% and Marketing Service final turnaround with H2
‘25 11% revenues’ growth vs H1 ’25.

Cost structure has shown improvement in efficiency leading to an EBITDA of 7.8 Mio Euro
leveraging on a diversified industry portfolio

Strong cash flow generation of 2.5 Mio Euro (FOCF).
Net Financial Position/EBITDA from 1.1x to 1.0x leaving room for additional M&A

Increase for the fifth consecutive year dividend payments to 0,033 Euro (from 0,01 in 2020)



Digitouch Group Structure at 31.03.2026
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Digitouch Group has a proven and strong leadership team that is driving its
growth and value creation

r
Digitouch
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Simone Ranucci Brandimarte
Founder and Group CEO

Digitouch Digitouch Dlalto%:(!';
Qé}' = |
Giuseppe Sacco Luca Biancheri Alessio Angiolillo
Vice President Vice President Vice President

Digitouch Technologies Digitouch eCommerce Solutions Digitouch Marketing



Improvement across all key 2025 KPIs in a complex environment, leveraging on
a resilient business model

EBITDA EBIT NET FREE
ADJUSTED g INCREASE YoY INCOME CASH FLOW (FCF)

7.8 Mio Euro 10,4% at4.3 1.86 Mio Euro 2.5 Mio Euro
18,7% evitdamargin - Mio Euro +12% yoy e By By

Proposed dividend of Euro 0.033 per share (+10% vs
‘FY24) to be submitted at the next AGM



H2 ‘25 revenues goals have achieved the given goals with marketing unit retake

Rev. ‘25

Mio Euro

Segment unit Main actions Hz 25 Hz ‘25
forecast Actual
= Completed the unit repositioning with full
termination of low margin media contract o o
Digitouch Launch of new Al driven marketing sol. +9-10% *11%
Marketi Headcount reduction due to market offer revenue revenue
arketing and efficiencies and reskill program in growth growth
place (from 120 to 55 FTE)
= Spin off Digitouch Fintech Solution the
newly established unit focused on digital o o
Digitouch payment and financial platforms +5-7% +5 %
- & Strong new business acquisition +50% revenue revenue
Technologies
915 H1v25 vs H124 growth growth
= Productivity increase through Al to
sustain revenue growth
o » Strong references acquired during the semester
Digitouch (Aquardens, Dyson, ..) +4-6% + 37 %
eCommerce = Consolidated Amazon Business partnership revenue revenue
and new loyalty offering growth growth

Internalization of third party services

11.4

24.6




Digitouch Group MARTECH has driven growth versus a more technological
offer with a rebalance in the revenue mix over the last 3 years

2023 - 2025 — Revenue per line of Business

2023

42%

50%

8%

Marketing Technology eCommerce
Service Service Service

2024

63%

29%

8%

Marketing Technology eCommerce
Service Service Service

2025

62%

29%

9%

N

Marketing Technology eCommerce
Service Service Service



NFP FY‘25 — Digitouch has generated strong positive cash flow - despite longer
payment’s terms - reducing financial debts that leaves room for additional M&A
as a growth’s driver

FY’25 Net Financial Position Structure wio Euro)

1X Net DEBT /
(8.4) EBITDA

(11,05) (1,09)

— (7,9
FY ‘25 Notes

(6,9)
= 0.6 Mio
Buyback and
dividends
(0,58)
____

475 — = 2,0 Mio in slow
down from
working capital

management

Cash Cash Putoption Financial Debts FY ‘25 FY 25 FY ‘24
equivalent M&A Debts IFRS16 NFP NFP ex IFRS16 NFP 16




Digitouch Group can leverage on a diversified industry portfolio...

2025 — Revenue per industry
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... through a wide range portfolio of own and third parties technologies

TECHNOLOGY SERVICES E-COMMERCE SERVICES MARKETING SERVICES
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Al App Engine =3  Landig WJ] Ll e ﬁ, UX/UI Platform ala
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I'Viyﬂa Sales Agent E@) Al document platform oo
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Digitouch Marketing — is the division that creates omnichannel
comms and media tech strategy pursuing business outcomes

.. Performance
Media

& marketing

. Creative and

) Ad Tech &
Data

2 O Field & Retail
" Marketing

Media tech & Creative solutions

Performance
Media suite

Al Lead
generation

Proximity &
Drive to Store

SEO & CRO

Al Generative

. Content
Creative Strategy Content & Social Strategy
. Strategy
Production
Al marketing Audience Data Attribution .
. . Trends Finder
automation Platform Modelling

In Store comms

Events & Trade

Retail media &
marketing

Solutions

Services

Digitouch

OPERATING MODEL

&£~ Omnichannel

g j\ Strategy

£ 8 Integrated team
A Y 7/

£ workflow
i; ) Agile approach
E Data driven
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Disitouch

Digitouch Tech — is the division that develops as core services Ci
analytics, mobile and payment solutions

ANALYTICS

MOBILE &
DIGITAL

PAYMENTS

Tech Solution & Services

Customer data Business Advanced Generative
platform intelligence analytics Al

Digital & mobile

Mobile APP Web portals
framework
Banking as a Payment Request to Lending
Services integration Pay platform
Solutions Services

OPERATING MODEL

&~ Omnichannel

g j\ Strategy

gg Integrated team

£ workflow
i; ) Agile approach
EE Data driven
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Digitouch Ecom - is the division that design, implements and

manages sales channel

Ecommerce Experience Platform

~ OPERATIONS
&
GOVERNANCE

ARTIFICIAL

4 \NTELLIGENCE

T Experience Interaction Accessibilit
y Design (UX/UI) Design y

Adobe Commerce ) Rewarding & B2C & B2B
Shopify | Omnichannel

(Magento) Loyalty (Caas) Solutions
Customer Service Order Billing Marketplace

Management
Enhanced Search Conversational Dyr.\a.mlc U?( ‘
Sales Pricing Customizations
Solutions Services

Dig.;itouch

ecom

OPERATING MODEL

£~ Omnichannel
Strategy

Integrated team
~ 7
2" workflow

i; ) Agile approach

e=1! Data driven
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Digitouch Fintech Solutions launched in late ‘25 address a 5 Bill Mio Euro market

The spin-off of the finance & payments business existing in Digitouch will converge (contracts, skills,
assets) in the new company, 100% owned by Digitouch Spa. Focusing on Payment/Fintech solutions for
retailers and financial companies

Market trends Fintech Solutions & Platforms
* The adoption of digital Tech assets already «up & running»: 3 Phase development
Fintech channels is Diaital P Soluti APl y
increasing: 66% of Italian . igital Payment Solutions: payment s framework, request to
ConsuUMmMers use pay platform (RTP), Al based payments optimization assets. ° Newco setup
' ( Dec 2025)
* Funding and capital + Digital Banking Services: mobile first home banking solutions,
raised in Fintech is financing platform design & development. Tech asset dev&

. R acquisition (Al
increasing: in 2024 reach + Credit Solutions: proprietary lending platform for SME onboarding, e focus)

250 million euros, : . :
: i credit scoring evaluation and workflow management.
marking a 44% increase Full commercial

compared to 2023. * Insurtech: Insurance vertical offering for sales, generative Al,
analytics, and CRM.

development

+ Key technologies include
APIs (adopted by 70% of

companies), Artificial Client base
Intelligence (43%) and I]ﬂ1 gl]l:'!, moone ’ Posteitaliane rl BN PARIBAS
Generative Al, which

grows to 26% (+7% ey . = B delLazi
compared to 2023). WORLDLINE v, (Bt funo S ENMPAT 3¢ Bopgire’
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Prominent Marketing Software Categories covered by Digitouch Group with the
3 line of services business and its Global Market CAGR ‘23-°27

Brand Experience

Customer Understanding

Ecommerce Solutions
DGT Ecommerce LoS

DGT Marketing LoS

Experience
delivery

Customer
Marketing Journey
Media Planning
Social Suites
Digital Experience
Platforms

SEO Platforms
Mobile
engagement
platforms

Trade marketing

-
«

Marketing
Automation

Content marketing
Platforms
Influencers
marketing
platforms
Customer Loyalty
Store media
solutions

Reports and
Dashboard
Content
Production

DGT Technologies LoS

Customer
Analytics and
Payments

Customer
Analytics
Technologies
Predictive
analysis and
Machine Learning
Web and Mobile
Analytics

APP and Mobile
Solution
Payments
Solutions

Customer Data
Management

Customer Data
Platforms

Identity resolution
Al Chatbot
Journey Mapping
Platforms

CAGR ‘23-'24

Source: Forrester Global Martech Forecast 2023 to 2027

Service &

Experience Design

Journey: Service
& Experience
Design

Service Mapping
UX Design

Ul Design
Design System
Conversion Rate
UX Optimization
Feedback and
Survey Tools
Accessibility

E-Commerce
Platform

B2C Solutions
B2B Solutions
Catalog as a
Service platform
Helpdesk Service
Al

Product
Optimization Al
Marketplace
integration
solutions

~13 - 14%

v
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A powerful "Corporate Social Responsibility” and “quality” engine to ensure
significant progress

- Certifications --------------------m-ooooooooooooons . ,-— ESG assessment --------------m-msmmsmsomssesooooe ~
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The Group is strongly committed to maintaining policies
and procedures to ensure a positive impact on its
employees, customers, suppliers, all stakeholders and
in general on the environment in which it operates:

1S037001

BUREAU VERITAS BUREAU VERITAS BUREAU VERITAS

T
N e e
o
[ ———————

-

Certification Certiication Certfication ®  Policy for gender equality
®  Pparenting Policy

- (PA 150 14001 ‘\Ut.e."t'c.e'.'t B Whistleblowing procedure
W Covicaton I I B onae \ ™ Individual smartworking agreements /
e Training - DORA (Digital Operational Resilience Act)
f \ K \
! In last year, almost 20,000 hours of training were i ! DORA is the EU regulation that defines i
i provided through Training 4.0 with approximately | i requirements for digital resilience in the financial !
i €70,000 of tax credit obtained. Regarding soft skills | | sector. i
i the most popular courses were: | i DORA certifications and training programs validate and |
] #1 Conquer everyone with public speaking i i develop competencies in ICT risk management, i
i #2Keep prejudice at bay ! | cybersecurity, operational continuity, and regulator :
i #3 Fight mobbing and harassment in the : | y . Y, op . . Y : 9 : y i
: company : i compliance, supporting organizations in meeting the 5
: . /

#4 Work remotely new European requirements.
N #5 Artificial intelligence / N e -

-----------------------------------------------------------



MARKET VIEW



Martech (Marketing BU) is expected to grow steadly through the second half of
the decade driven by Al adoption, first party data stratagies, and automation

The main technological

Market Size forecast Estimated Global Market trends within Marketing BU
= Marketing automation platforms
2026 ~ USD 6708 = Media commodization
= Customer data platforms
2027 ~ USD 740-760B = CRM marketing tools
= Content management and personalization
2028 ~ USD 820-850B system
= SEO, social media, influencers, marketing
2029 ~ USD 900B tools

= Ai marketing analytics and optimization tools

The Agentic Era of Marketing

™ DinMo Has Begun

The Customer Data Platforms market continues to grow,
driven by the boom in data marketing and the need to make
better use of first-party data. With increasingly stringent
regulations and the end of third-party cookies, businesses
are having to rethink their approach to data management.

The Explosion of Marketing Automation in All

Sectors: Revolutionizing Digital Marketing

Martech in 2026 will be driven by Al, data
trust and measurable impact
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Martech (Technology BU) are increasingly driven by Al, advanced data
capabilities, and integrated technology platforms

The main technological
trends within Technology BU

Market Size forecast Estimated Global Market « Descriptive reporting to predictive and pre
scriptive intelligence
2026 ~USD 16.7B = Individualized experiences across channels

= Evolve from rule-
based workflows to autonomous orchest

2027 ~ USD 19.3B

ration
» Consolidating data across CRM, analytics, a
2028 ~ USD 22.4B dvertising, and automation tools into unified
marketing data ecosystem (CDP
2029 ~ USD 26.0B + CRM integration, Cloud data warehouses,

API-based martech architectures)

el iRiei st Advanced-Data Analytics:
customer experience | Unleashing the Power of Data

The Al era needs strategists grounded in
expertise and guided by context

Clients can generate outputs with Al. Agencies win by delivering strategic clarity, integrated

thinking and real-time intelligence.



Martech (eCommerce BU) refers to software platforms that enable business to
run online shows a 12-20% growth depending on whether the scope includes
only platforms or broader digital ecommerce infrastructure

The main technological

Market Size forecast Estimated Global Market

trends within eCommerce BU

= Social and creator commerce (TikTok shops,
instagram shopping, livestream commerce
Al driven shopping and agents

Unified omnichannel platforms
Mobile first shopping

Loyalty commerce solutions
AR/VR experiences
Al shopping assistants and chatbots will guide

2026 ~USD 10.2B
2027 ~ USD 11.5B
2028 ~ USD 13.0B
2029 ~ USD 14.6B

customers through the entire buying process.
= Ultra-fast delivery expectations

Why agentic Al and unified commerce will
define ecommerce in 2026

m By Prakash Gurumorthy published February 7, 2026

TikTok Shop, quando il feed diventa cassa:
come il social commerce sta cambiando le
regole dell’e-commerce

News

Digitouch Ecommerce potenzia l'esperienza di
acquisto di Fastweb Shop con l'integrazione di
Amazon Business

Zalando forecasts 2026 profit jump
driven by Al boost; shares soar
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2025 FINANCIALS DETAILS



FY ‘25 - Operational performance remains resilient, supporting steady earnings
expansion and reinforcing overall financial strenght

INCOME STATEMENT (€M)

Income Statement (€M)

FY'25 FY '24 YoY

Total Revenues 41,82 40,01 4,5%
Operating costs 16,61 1552 7,0%
Personnel costs 17,41 16,91 3,0%
EBITDA Adjusted 7,80 7,58 2,9%
EBITDA Margin 18,7% 18,9%
Amortisation, depreciation and other operating

costs 3,46 3,37 2, 7%
EBIT 4,34 4,21 3,1%
EBIT Margin 10,4% 10,5%
Financial income and expenses 1,06 1,09 -2,8%
EBT 3,28 3,12 5,1%
EBT Margin

Current and deferred income taxes 1,42 146 -2,7%
Net Income 1,86 1,66 12,0%
Net income margin 4.4% 4,1%

Top-line increased by 4,5% to 41,82 million Euro,
despite a negative macroeconomic context and a
slowdown in marketing services with a retake in H2
‘25

Adjusted EBITDA at 7.8 million Euro,

up 2,9% compared to FY 2024, driven by lower
operating cost incidence on revenues and improved
internal efficiency.

EBIT increased by 3% to 4.3 million Euro,
supported by reduced amortization and lower
devaluation expenses.

Despite the significant impact of financial charges
that started to see a 2,8% reduction, EBT grew by
5% to 3,28 million Euro

Group net income reached approximately €1.9
million, reflecting a 12% increase



FY ‘25 - The Group strengthens its financial position with growing equity and
reduced leverage while continuing to invest in business expansion

BALANCE SHEET (€M)

Balance Sheet (€M) FY'25 FY' 24

Goodwill 16,72 16,40
Other Assets 9,14 8,43
Net Working Capital 7,57 6,08
Long Term Liabilities -4,99 -3,15
Net Capital Employed 28,44 27,76
Net Equity 20,52 19,35
Net Financial Debt 7,92 8,41
Net Equity and Funds 28,44 27,76

Goodwill at 16,72 million Euro including the
latest acquisition of Progetto Immagine.
Imparement Test run over the Cash Generating
Units remain solid and consistent

Net Working Capital increase driven by longer
collecting times both on public and private Sector are
impacting “working capital” efficiency and therefore
requests additional lines of credits.

Net Financial Position (IFRS 16) of 7,92 million
Euro vs 8,41 Million Euro in FY 24 still shows
strong improvement driven by strong cash generation
even after nearly 600thousands Euro of dividends
payout and shares’ buy back.

Net Financial Position excluding IFRS 16 at 6.9
million Euro brings the gearing down to less than 1X
NFP/EBITDA

Net Equity up to 20,52 million Euro after 0,35
million Euro dividends payout



FY’25 reflects solid profitability and continued investment in growth, with cash
dynamics driven by strategic expansion and disciplined capital allocation.

CASH FLOW (€M)

Detailed NCF (€M) FY'25 FY'24

Net Income 1,86 1,66
Other 3,36 4,68
Change in WC -2,80 -2,23
Operating Cash Flow 2,42 4,11
Capital expenditures -1,03 -0,43
Other (investments)/disinvestments -0,32 -0,02
FCF 1,07 3,66
Dividends and buy back program -0,69 -1,17
Net Loan reimboursement -2,13 -2,35

NET CF -1,75 0,14

Solid profitability maintained
Net Income increased (= €1.86 million Euro vs1.66 million
Euro) confirming Group’s ability to sustain earning growth

Strong investment in future growth

Higher capital expenditures reflects a proactive
investment strategy to support long-

term development and scalability.

Temporary Working Capital absorption
The change in Working Capital (= 2.80 million Euro)
impacted cash generation reflecting business expansion

Free Cash Flow supporting strategic flexibility
Despite a decrease, FCF remains positive (= 1.07 million
Euro) allowing the Group to continue funding growth
initiative



Digitouch Stock Value Enhancement as a priority
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PLANNED ACTIVITIES

= Strengthening of the Investor
Relations function

= Management of both existing and
new investment funds (e.g. CDP)

= Enhancement of marketing and
communication activities

= Evaluation of a new equity
research report
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2026 View and guidance

» |ntegrated Business Model
DigiTouch continues to strengthen synergies across its three business lines, fostering an integrated go-to
market approach and leveraging shared technological capabilities and expertise.

= Sustainable & Profitable Growth
The Group prioritizes engagements aligned with longterm strategy, focusing on initiatives that ensure sustainable value
creation and profitability.

» Financial Discipline & Cost Efficiency
A strong focus on financial governance, cost optimization, and prudent debt management supports operational efficiency
and long-term profitability.

= Strategic M&A Initiatives

DigiTouch evaluates targeted acquisitions aimed at strengthening technological capabilities and supporting the Group’s
long-term growth strategy.

TARGET VIEW ‘26

Revenues ‘26 ~ 42-43 Mio Euro +10%

EBITDA 8.0-8.2



Annexes
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The most fascinating development in martech isn’t the long tail landscape
of commercial products. It’s the rapid proliferation of custom-built apps
and agents, what we call the hypertail

The Martech Long Tail (Commercial Software ) and Hypertail (Custom Software)

head '<— torso —' < tail > hypertail >
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developed .
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